OUR COMMUNITY

FOODSTUFFS
10 THE (FOOD
RESCUE!

Foodstuffs stores throughout
New Zealand set aside safe edible
food we couldn't otherwise sell,
as well as other donations, and
give it to organisations working
toredistribute it to Kiwis in need.
Partnering with food rescue
organisations also lets us ‘close
the loop’ and reduce the food
waste we send to landfill.

THE EQUIVALENT OF

0.0 MIL

MEALS PROVIDED ANNUALLY T0
THOSE WHO NEED THEM THE MOST
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LOOKING AFTER OUR PATCH

Foodstuffs works with a range of social enterprises including Abilities (Auckland),
Earthlink (Wellington) and Kilmarnock Enterprises in Wigram, Christchurch. Kilmarnock
is a state of the art social enterprise operation employing 85 staff with learning
difficulties. They provide training, qualifications, support and links into new employment
opportunities in Christchurch. Kilmarnock provides the following services to Foodstuffs
- collecting, sorting and bailing consumer soft plastics for Christchurch stores and
weighing and packaging Pams products (for Murdoch's — one of our suppliers).

FOODSTUFFS,

COMMUNITY TRUST N
SOUTH ISLAND cgé
/

Over 20 years, Foodstuffs
South Island Community
Trust has given more

than $4.5 million to

local services, schools,
community groups and the
people who keep us safe.

The Trust is another way for Foodstuffs
South Island to support its local
communities, be it through supporting
schools, clubs, groups or individuals. In
the last financial year, the Trust supported
communities to the value of $444,000,
bringing the total since it started to
$4,525,000 since its inception.

Recently this has included the purchase
of educational books and toys for
schools and kindergartens, furniture or
whiteware in community or sports halls,
playground equipment, defibrillators and
a ventilator, sports uniforms along with
supporting numerous teams and clubs.

Through educational grants the Foodstuffs
Community Trust has enabled many
students to achieve their dreams of becoming
engineers, doctors, nurses, biochemists,
graphic designers, lawyers and accountants.

In addition to the finds donated through

the trust our supermarkets donated an
additional $1.3 million worth of goods to
community groups last financial year alone.

2016

441,000

2017

042,000

2018

WE'RE STILL
GOING STRONG
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JUST A FEW OF THE INITIATIVES THE TRUST HAS SUPPORTED IN THE LAST YEAR

KAIKOURA
EARTHQUAKE
RECOVERY

Steve Anderson,

RURAL SCHOOL SCHOOLS,

FIRE SEHsIC KINDERGARTENS
STATIONS & SPORTS HALLS

PORT HILLS
RE s

StJohn RECOVERY

CEO Foodstuffs South Island.
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OUR COMMUNITY

“As a business we want to support Eat My Lunch has a clearly defined and
entrepreneurial New Zealand businesses ambitious plan for social impact, and

to be the best they can be. Our partnership the opportunity for Eat My Lunch to

with Eat My Lunch, as an impact investor, is help us deliver new products for our

an opportunity for us to help another local customers. We are very excited about
company grow and succeed, as well as giving  seeing how our impact investment helps this
New Zealand children a better chance to entrepreneurial social enterprise really fly.”
get more out of life. Our 26% share of the
Eat My Lunch business gives them scale
to develop and deliver to more children.

BUY ONE. GIVE ONE.

We've now given

1,111,563

lunches to Kiwi Kids.
m ettt et

Chris Quin,
CEO Foodstuffs North Island

asat
13 December
2018
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What schools told us...

H O ¢
69% 87% 89% 67%

SHIN IMPROVED SAlN BETTER SAWN IMPROVED SAW INCREASED
ATTENDANCE BEEHAVIOUR CONCENTRATION HEALDY & ANARENESS OF
: IN CLAss wWeuseanG HEALTHY EATING

for

CLASSES

SCHOOLS
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,1a7 PAMS AND

VALUE PRODUCTS HAVE
BEEN REFORMULATED
T0 REDUCE SUGAR

AND SODIUM

)
value

— T

STUDENTS

Since 2007, we have supported this free nutritional education programme delivered in partnership
by the Food for Thought Education Trust and the Heart Foundation. It teaches Year 5 and 6
f d students how to make healthy food choices, including how to plan and budget for meals. It's
00 : : . T : : : : :
delivered in classrooms by qualified nutritionists —using enquiry learning sessions to make it fun,
t h h ¢ real and memorable. Itis supported by New World, PAK'nSAVE and Four Square. Resources are
ou g "™ available in English, Te Reo and Samoan. Food for Thought is free for all participants.

PARENTS

*as of 1 September 2018




P24

LOOKING AFTER OUR PATCH

RATHER THAN TALK ABOUT
LITTLE GARDEN,

TAKE IT FROM HERE.

We've seen the New World ‘Little’ promotion evolve from Little Shop and Little Kitchen

to Little Garden. Little Garden rewarded customers with special seedling giveaways and
galvanised shoppers to grow their own vegetables, fruit, flowers and herbs at home, and
have fun doing it! Throughout the campaign, we distributed more than 16 million seedling
pottles and engaged parents, schools, children and community groups around the country
to share the positive experience of growing their own plants. Little Garden was also the
most successful Little promotion ever, increasing New World's market share and further
developing our position as a sustainable brand.




Foodstuffs is committed to promoting and encouraging responsible drinking
behaviour. That's why PAK'nSAVE, New World and Liquorland partners with
Cheers NZ and social media influencer William Waiirua (with an audience of over
200,000 followers) to create and deliver ‘Always Graze When You Liaise’.

The campaign is designed to speak to a traditionally ‘problem’ drinking
demographic; young people, aged 18-25 years, but also engaged a
broader audience due to William's wide-reaching appeal. The aim is to
deliver the simple message of eating while you drink alcohol.

Dr Paul Quigley, Emergency Medical Specialist and Toxicologist from
Wellington Hospital played a key role in the campaign in terms of helping
give consumers better tips around their grazing techniques.

#AlwaysGrazeWhenYoulLiaise

OUR COMMUNITY

‘ always |
3 vhen
\ " cu

The site of our very first PAK'nSAVE is set to
become a hub for local young people, for just $2.

Foodstuffs North Island CEO Chris Quin, says, “we believe the future
lies in supporting Kiwi youth, so we've granted a 50-year lease

on the land and sold the building to the Kaitaia Youth Centre for

the 'SAVEyest' possible deal of $2. Stickman is super proud!”

This will be a space for young people to meet, share their ideas for their
future and make them happen. The project is spearheaded by local
development consultant Andy Cuckney. “There's so much potential up
here — our youth just need some focus and direction. Having a place to
call their own is critical. We're fully embracing the social enterprise
concept, where anything we do here to raise money from hard work, will
be reinvested into the Centre and our projects. We're off to a flying start
thanks to Foodstuffs North Island. Their generous offer is amazing.”

The Commerce Street store holds a special place in our
hearts. So we're thrilled to be able to use it to thank Kaitaia
for the incredible support it's given us from the get-go.
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FUNDED NI'§
IST FEEDING
CLINIC

DELIVER 800
FRUIT BASKETS
EVERY YEAR

In recognition of the best $2 deal, ever,
from PAK'nSAVE

PAKhSAVE | foodstuffsi

MAJOR SUPPORTER
OF LEVEL 3 GENERAL
MEDICINE WARD
REFURBISHMENT




LOOKING AFTER OUR PATCH

Each winter, New World stores support the annual
Brown Paper Bag Appeal for the Christchurch City
Mission. Last year, 145,000 specially made bags were
distributed throughout the South Island. People filled
these bags with food and dropped them off at New
Waorld stores to be delivered to local foodbanks.

“Any donations, practical or financial, are significant

in enabling us to serve those in our community who
are most in need. We're always grateful for the
Christchurch community's ongoing support for the
Mission — we simply could not do what we do without
you," says Matthew Mark, Christchurch City Missioner.

Tons TRIES X
CLEAnNIG
SAMMLL Ty

Tim Donaldson, General Manager Retail,
Foodstuffs South Island, welcomes the
appeal as another great way to give back.

“Our stores have a strong community focus simply
because they're owned by locals, staffed by locals
and where possible, stocked by local suppliers. This
appeal lets them put their community connections
and logistical expertise to good use; by asking
shoppers to make a donation, then sending those
donations to where they're needed most.”

Real people.
Real need.

-

2017 FOODBANK APPEAL

Real people.
Real need.

Matthew Mark with Christchurch City Mission paper bags

OFF LOCATIONS b

B s

P26

145,000

BAGS
DISTRIBUTED
THROUGHOUT
SOUTH ISLAND

HELPING THE
GHRISTCHURCH
CITY MISSION
TOGIVE

FOOD PARCELS
TO PEOPLE IN NEED




OUR COMMUNITY
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OUR COMMUNITIES
LOOKING
102023

FOODSTUFFS’ FIVE YEAR COMMITMENT TO OUR COMMUNITIES

KEY PLATFORMS WHERE WE WANT TO BE IN 2023

WE INVEST BACK IN OUR * More than $5 million p.a. invested in community initiatives around the
COMMUNITIES country

EATING WELLISNOTA * Helping Eat My Lunch feed 25,000 kids lunch each day

PRIVILEGE * All supermarkets have a food rescue programme in place

WE SUPPORT, ENCOURAGE, - All private label products display the health star rating

AND EDUCATE + Food for Thought reaches >50% of year 5 & 6 children each year,
HEALTHY LIVING extending into households to educate and promote healthy choices

+ Actively promoting alcohol and treat food moderation

TREAT SUPPLIERS WITH - Supplier Relationship Guidelines operating
RESPECT AND FAIR PLAY + Top Nielsen Supplier Ratings each year

NEW ZEALAND IS OUR + Demonstrating we've helped to grow ten early stage New Zealand
ONLY MARKET. WE'RE businesses each year
COMMITTED
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LOOKING AFTER OUR PATCH

MESSAGE OF THANKS T0 OUR TEAM

From sausage sizzles to hot cross buns, and generous donations to community
organisations - you have made a difference! A big difference in fact, to the
value of over $2,500,000 - all back into our local communities.

OUR STORES GIVE

GIFT CARDS
CASH

MEAT PACKS
HAMPERS
MUFFINS
CUPCAKES
SAUSAGES
HATS
UNIFORMS
SIGNAGE

BREAD

ONIONS
BANANAS
DRINKS
DEFIBRILLATORS
MUESLIBARS
RUBBISH BAGS
SHOPPING BAGS
DRINKBOTTLES
CHOCOLATE
FOODBANK GIFTS
BOOKS

ICE BLOCKS

SACKS OF MUSSELS

FRUIT
COCONUTS

HOT CROSS BUNS
HANGI FOOD

HALF TIME ORANGES

ROTARY
FUN RUNS
TOUCH RUGBY

WORLD MASTERS
GAMES

NZ POLICE
PARALYMPICS
CANTEEN
FOSTERING
WOMEN'S REFUGE
CHILD CANCER
GOOD NEIGHBOUR
MINI OLYMPICS
KAIBOSH

PET DAYS

SHEEP DOG TRIALS
KIWIHARVEST
SALVATION ARMY
HOSPICE

AUTISM NEW ZEALAND
LYCEUM CLUB

T0 GROUPS & ORGANISATIONS LIKE THESE
SURFING GARDEN CLUBS
STJOHNS KINDERGARTENS
SCOUTS NZ SKIING
GIRL GUIDING NZ RUGBY LEAGUE
STUDENT WESTPAC RESCUE
VOLUNTEER ARMY HELICOPTER
MOVEMBER GOLF CLUBS
SEA CLEANERS CHRISTMAS PARADES
STARSHIP HEART KIDS
FOUNDATION VOLUNTEER FIRE
BREAST CANCER BRIGADE
FOUNDATION T
PLAYCENTRES GYMNASTICS

> PRIMARY SCHOOLS  RONALD MCDONALD
SECONDARY SCHOOLS ~ HOUSE
RUGBY CLUBS SPCA
NETBALL TEAMS QUIZNIGHTS
BOWLING CLUBS LIONS
CROQUET BADMINTON
CYCLING MOTORCROSS
SAILING SQUASH
TENNIS

c
),
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WE HAVE A LOT T0 BE PROUD OF

THANK YOU!




